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SoloHealth to Showcase New EyeSite™ Vision Screening Kiosk at KioskCom & the Digital

Signage Show
Free Vision Screening for all KioskCom Attendees at Booth # 301

ATLANTA, GA — November 4, 2009 — Atlanta-based SoloHealth (www.solo-health.com), a

leader in self-service health care, announced today it will feature its newest EyeSite™ vision
screening kiosks at KioskCom, November 10-11 2009 in New York City. The award winning
kiosk will be featured at the NCR Netkey booth #301, and will be available to provide “Free

Vision Screenings” for all attendees.

The interactive kiosks are free to use and provide consumers with a quick, accurate assessment
of their near and distance vision. They also asses risk, provide relevant eye health information
and encourage consumers to schedule a comprehensive eye exam with their eye care
professional or select an eye doctor from a list of local providers. The EyeSite kiosk won three
awards of excellence at KioskCom 2008 including “Best Healthcare Innovation”, “Best New
Innovation Overall” and the coveted, “Best in Show”. Since launching in 2007, SoloHealth has
deployed EyeSite kiosks in Atlanta, Houston and St. Louis, with plans to expand to at least two

additional markets by the end of the year.

The EyeSite kiosks are not a replacement for a regular eye exam. Rather, consumers answer a
series of lifestyle questions on a touchscreen and are presented with various sized letters to
determine near and distance acuity. They then receive a customized report of their results
which they can share directly with their eye care professional.
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“We are excited to be part of KioskCom again this year. The show is a great place to meet
vendors, network with potential clients and engage with industry experts”, said SoloHealth VP
of Operations and Development Stephen Kendig. Mr. Kendig will also be a featured speaker
at KioskCom, speaking on “Funding Your Kiosk Project: Creative Business Strategies for Any

Economy”. (Wednesday November 11" at 10:30am)

About SoloHealth

Based in Atlanta, Ga., SoloHealth (www.solo-health.com) is an award-winning healthcare

technology company developed in response to the growing consumer preference for self-
directed healthcare services. SoloHealth's inaugural product is EyeSite™, an interactive kiosk
that provides vision health information, as well as a customized vision report, and also directs

consumers to a local eye care professional.

SoloHealth was among the top five of Forbes.com’s 2008 “Boost Your Business” entrepreneurial
contest. Recently featured on CNBC and CBS, EyeSite has won three Awards of Excellence,
including "Best in Show" at the KioskCom Self Service Expo and The Digital Signage Show in
2008. SoloHealth was also selected as one of the 2008 "Top 40" Innovative Technology

companies in Georgia by the Technology Association of Georgia.
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